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YOU BE THE VC

HeadBlade

Todd Greene used his head to come up
with HeadBlade. After he started losing his
hair in his 20s, he decided to shave his
head. That's when he realized there had to
be a better shaver to do the job. "If I could
just take a blade and put it in my hand, it
would be a much easier, more intuitive
way to shave," he said.

Soin 1998, he made a prototype that
would fit comfortably in his hand and
found a designer to help him perfect it.
Greene dug into his savings and borrowed
money from family and friends to launch
his company. He found a manufacturer,
designed his own website and learned e-
commerce and marketing.
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HeadBlade

0 Time magazine named
HeadBlade one of the
best designs in 2000.
Now,

0 It'sin 15,000 to 20,000
stores across the
country and has annual

revenues $7 million to
$10 million.
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“The reason I’'m successful is because I’m lucky.
But I didn’t get lucky until I started
working 90 hours a week!”
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Share your voice with the world
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GROUPON

Collective Buying Power

Groupon, Inc.
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Profitability
Profit Margin -2.28%

Operating Margin 3.42%
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